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Packaging Waste Management Policy

Coca-Cola Hellenic is committed to continually improving its environmental performance in the area of pack-
aging and packaging waste. Beverage packaging has value and life beyond its initial use, and we believe that it
should be collected and recycled into a new package as part of a circular economy.

To deliver this vision, we own, invest in and take responsibility for collected packaging material as members of
authorized recovery organisations. We implement packaging recovery programs in all our markets to ensure
that our packagingis collected safely, effectively and efficiently. Wherever we can, we aim to make this a multi-
stakeholder approach because no matter how good our own ideas, investments and actions, we simply cannot
deliver alone. But whatever we do, we measure, evaluate and share transparently across all our territories and
stakeholders.

Coca-Cola HBC Switzerland Ltd. supports the implementation of consumer packaging systems in all coun-
tries. We have set ourselves the goal to:
e Participate as an active member of the board of directors of collecting organizations at a higher level.
e Takeresponsibility for the collected material as a member of approved recycling organization in appli-
cable areas (bottles in boxes — Plants, Valser Service).
e Support efficient recovery organizational systems at the lowest possible cost.
e Develop and execute business plans to the highest standards.

To achieve these goals, Coca-Cola HBC Switzerland Ltd. is committed to the following topics:

e Promote consumer education and awareness of the existing end -user packaging collection system.

e Involvement in awareness campaigns, selective waste collection training and anti-littering campaigns.

e  Working with authorities and industry to create a legal framework that promotes economic progress
and emissions reduction.

e Support the view that public policy and regulatory intervention promote the development and imple-
mentation of appropriate technological solutions and adapt market mechanisms accordingly.

e Promote the development and expansion of organized collections of end -user packaging material at
public events to avoid littering (e.g. Clean-Up Day).

e Work through cross-sector packaging associations to develop and support effective waste manage-
ment and packaging collection solutions.

e The design of sustainable and closed packaging cycles.

e The commitment to invest in bottle-to-bottle recycling plants in all countries with sustainable re-
sources, e.g. cost-effective and efficient end-user PET collection systems.

¢ Include packaging and packaging waste strategies in the business plan process to ensure that this
topicis anintegral part of the companies.

e Measurable annual food safety and quality targets for all companies, as well as at group level, to en-
sure continuous improvement and compliance with all standards.

Coca-Cola HBC Switzerland Ltd. strives to:

e Policy, regulations and innovation through the development of a structured dialogue with stakehold-
ers groups to influence the development of equitable closed packaging cycle.

e To support solutions that promote market mechanisms and advance technological sorting innova-
tions.

e toactivate cross-industry packaging associations and to support solutions for the reduction of the
environmental impact of used packaging and packaging materials.

e Fostering collaboration with suppliers to launch meaningful and overarching projects.

e Promote the reduction, replacement or recyclability of secondary packaging.

e Continue to promote the reduction of the weight of primary packaging material and promote the ap-
plication of reusable and more efficient packaging design.

Internal use only Version 4 Page1of2 System-Nr.6514



'. Coca-ColaHBC VALSER®

Schweiz Suisse Svizzera

BMS PROCESS: Policies
PHASE OF PROCESS: Sustainability
TITLE: NAT. ENV.POL.Declaration on the End User Packaging Waste Mgmt

e To maintain the recycled content of beverage packaging with a focus on PET beverage bottles at
100%, while maintaining the same quality.

e Ensuring the choice and freedom of choice regarding products and packaging solutions for our con-
sumers.

e The efficiency and effectiveness of established end-user packaging waste management organiza-
tions strengthen.

This approach to packaging waste is supplemented and complemented by our policies in relation to water and
biodiversity and by the social investment and communication campaigns run by our partners, The Coca-Cola
Company.

We are committed to this Packaging Waste Management Policy, whichis owned and endorsed, by the Corporate
Social Responsibility Committee of the Board of Directors. Responsibility for the successful implementation of
this programme belongs with every Coca-Cola Switzerland Ltd. employee at each level and function in the or-
ganisation.

Jurg Burkhalter
General Manager
Opfikon, 04.08.2025

Internal use only Version 4 Page 2 of 2 System-Nr.6514



